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a blog touris. ..

guest appearances of you and / or
your book, on one or more relevant
blogs, during a time close to the
launch of your title



blog tours aggregate audiences

the blogosphere is big,
with most topics &
audiences represented

blogs tend to be audience
and / or topic focused

topic / audience related blogs tend to link
to each other, increasing reach

blog “reach” Is measurable




why the blogosphere matters

the blogosphere is influential — 12 of the top
100 media properties in the US are now blogs; 95% of
the top 100 US newspapers have reporter blogs

the blogosphere is large -

100+ million blogs & over [® Technorati
1.3 million posts daily

the blogosphere Is
global

the blogosphere is
mainstream




blogs are popular
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(2003-2008)
200,000 120
l"‘" |
130,000 ! - ; ] |
B Blogs (in millions L
160,000 — & — =
1
140,000 ) -
L | | D NewsBlogs per Day [
E 120,000 :_| ==} i
< F
L 1000 [ B
=3 | - =
e i Lo
2 60000 | | - 2
| |
20,000 | 1 __ 0
20000 | ‘ =
a '\. — [
Sep-03 D04 Oca.05 Apr-06 Oce.06 Ape07 A0
Etp-ﬂ! Ohot-04 Dict-0% aApr-0& Oct-0k .ﬁpl"-ﬂ]‘ Aprds ;
& Blage [in ’
milions) [ 1 4 20 35 57 70 m |
D"m“;:f PEF 000 12,000 ‘ 70,000 75,000 100,000 120,000 175,000

Source: Technovali; Deve Silry

112 total 1.6 daily
nlilitels® blogs nlllifelaW posts




end of an era

since 1990
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the continuing benefits of
blog post longevity

Interview with Dane Neller of On Demand Books -
726 total
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A blog post — no matter how old - can always be acces  sed through its permalink. as
long as the blog is online. As other sites or blog s link to a post, it becomes a “content
magnet” and acts as a “traffic annuity.”
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Glenda’s Schedule and

Appearances 40 blogs In 40 days

January 2007

Monday, 22nd - Promoting Yourself by Building Solid
Relationships (Mew York, Mew York, USA)
* Ranked #2 on the Top Ten most-read resources for that
week.

Tuesday, 23rd - Brain Storm! Business Podcast: Living
{And Brainstorming) with Cerebral Palsy — Glenda
Watson Hyatt, author of “I’'ll Do It Myself® (Cantan,
Georgia, UsA)

Wednesday, 24th - I'll Do It Myself (Surrey, British Columbi
Canada)

Thursday, 25th - Visit wi
of “I’ll Do It Mysel

Friday, 26th - Report fro
Hard Way (Mew Yor

Manday, 29th - I'll Do It
(Carlsbad, California

TLIESdE.‘.." 30th - For Guts About Glenda Watson Hyan I'll Do It Myself: The Book
L

Palsy is a Challen
Australia)

Receive blog
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cerebral palsy to motivate

and inspire others to think

about how they perceive App€aranCe5
their own situation and their

own world around them. She Emajl-

does all this by typing with Januarv 2007

only her left thumb!
Monday, 22nd - Promoting Yourself by Building Solid

First Name:

Wednesday, 31st - Day

February

. Glenda's . Relationships (New York, Mew York, USA)
ThurSda‘r", Ist - IPll Do It Schedule: * Ranked #2 on the Top Ten most-read resources for that RSS feed:
week.
View Glenda’s schedule - |E|
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SuwsanAlbert's Cottnge Tales
Blog Towr Schedule

Nov.5 / Nov.6 / Nov.7 / Nov.8 / Nov.9 / Nov.12 / Nov.13 / Nov.14 / Nov.15 / Nev.21

Susan will be a guest af the following blog locations and dates. She invites you to drop in at all of the blog sites (each post will of fer
something new and interesting about the Cottage Tales series), and to enter the drawing for a first-edition copy of The Tale of
Hawthorn House for each blog. You'll find the link to the drawing page in Susan's post. (Please note: there is a deadline for each
drawing!) Visitors who enter at least FOUR of the drawings are also eligible to win the grand prize: an 8-CD set of Virginia Leishman's
reading of The Tale of Hill Tap Farmand a copy of Beatrix Potter: A Journal.

Grand Prize Winner:
« Elizabeth Q. of Bethany, OK

Date: Monday, November 5

Blog: Poe's Deadly Daughters

Topic: The Tale of the Talking Animals. Susan writes about the challenges and pleasures of including talking animals in The Cotfage
Tales.

Drawing: ¥You may enter this drawing any fime between Nov. 5 and noon on Nov. 8, when we'll draw three winners. ¥ our name will be
automatically entered for the grand prize drawing.

DRAWING CLOSED

11/5 Poe's Deadly Daughters Winners:
« Dortha H. of Gettysburg, PA
+ Kathy L. of Ignacio, CO
s Christine N. of Oshawa, ON Canada

Date: Tuesday, Movember 6

Blog: The Page 69 Test. To find out what the "Page 69 fest" is all about, go here.

Topic: Page 69 in The Tale of Hawithorn House. Read the page and Susan's comments to see what mysteries it holds.

Drawing: ¥ou may enter this drawing any fime between Nov. 6 and noon on Nov. 9, when we'll draw three winners. Your name will be
automatically entered for the grand prize drawing.

DRAWING CLOSED

11/6 The Page 69 Test Winners:

« Sherry M. of Carrollton, TX
+ Cathy M. of Ogden, UT

Susan Albert has been a writing professionally for 20+ years, after a stint in higher
education as a faculty member and administrator. She worked in the Nancy Drew
and Hardy Boys series. She has written over 60 books. novels, with Bill or by
myself, | wrote over sixty books.

Susan now writes three mystery series: the China Bayles herbal mysteries, the
Cottage Tales of Beatrix Potter, and an Edwardian series with her husband Bill,
under the pseudonym of Robin Paige.




The Independent Stitch

Knitting, spinning, and other textile crafts, plus independent publishing and other thoughts about

books.

Blog tour: Ethnic Knitting Discovery

DEB ROBSON AND
TUSSAH

Here's a list of the hosts for the blog tour for Ethnic Knitting
Discovery: The Netherlands, Denmark, Norway, and The
Andes, by Donna Druchunas, published by Momad Press.

ABOUT

RECENT POSTS

Rodk Day, and thinking of Priscilla
Gibson-Roberts

OTHER LINKS

Help ocut Annie Modesitt and her
family (We Love Annig)

‘- I\l "H" l&; The Netherlands,

Denmark, Morway,
and The Andes

| Discovery

Stephenie Gaustad & Alden Amos

Susan Tweit's chservations from
high in the Rodkies

The Weblog Handbook {Rebecca
Blood)

FIBER BUZZ

-~

Fiberfuiszom
Y Tha BEST Mewt Prodects from
G i 5 i e

A FEW FIBER Donna Druchumas
FOLKS® BLOGS:
MUCH KNITTING &

SPINNING

Abby's Yams 10/1 CRAFT Blog: The very active CRAFT Elog is the online

Armbiom | mmm midm e

Memy crashmas
Baggies for Christmas
Reading; and knitting swatches

An empty inbox, not entirely
intenticnally

Priscilla Gibson-Roberts: Winter
chesr?

Badk to press, badk to press, and

Donna Druchunas is a writer, knitter,

freelance editor, and independent publisher.

She has worked as an editor of both books
and magazines for trade, literary, and
nonprofit publishers. Between 1986 and 2000,

She was a book editor at Interweave Press
and also edited Spin-Off, the magazine for
handspinners. Donna has edited Shuttle
Spindle & Dyepot for the Handweavers Guild
of America. She has also been involved with
several literary magazines, including The Port
Townsend Journal and Assay. She is
currently a contributing editor for Pilgrimage.

Educaticn

Film

companion to CRAFT masgazine. Matalie Zee Drieu interviews




Eric Maisel , Ph.D., is the author of more than thirty books. He is a California
licensed marriage and family therapist, a creativity coach, a columnist for Art
Calendar Magazine, provides regular segments for Art of the Song Creativity
Radio, and teaches Ten Zen Second techniques through lectures, workshops,
and teleseminars. He lives in San Francisco.



Created by two industry professionals — Lou Aronica and Peter Miller - with nearly sixty years of
publishing experience between them, The Story Plant is dedicated to developing commercial novelists
into bestselling authors. A blog tour including over 40 publishing blogs was part of their company launch.



Using key words such as crunk, Memphis, and the nam  es of some stars
in the movie, Ludacris and Terrence Howard, Google a  ssembled 250
candidate blogs for Paramount’'s marketing.

The studio homed in on key markets, where the movie was being
released and, and picked 170 sites that hadn't been  on its radar before.
Surveys of people leaving the theater after the mov  ie during the first
week found that 35% had been spurred by the Interne  t to see the flick.
The indie film with a budget of $8.3 million has gro  ssed $22.2 million.






blog tours vs. book tours

virtual, no travel

advertise on your book
site, blog(s) you'll be a
guest on

light coordination

exposure not limited by
geography or time

sell via links to online
book sellers or publisher
site

Inexpensive

actual, lots of travel

advertise in the local media
of the cities you’'ll be
traveling to

Intensive coordination
exposure is usually limited
by time & geography

sell at book signings and
by promoting book at retail
bookstores

expensive



setting up a blog tour

tools

research & screening
contact

scheduling

blog tour publicity
virtual appearances
monitoring



blog tour tools

template contact emalll

tracking spreadsheet

author bio & photo

book cover art & book description
author statement

sample interview

purchase links & info



template contact emall

A

A

A

A

A

A

You may not always
have a real name to
work with.

Tailor this section for each
site. Include ISBN.

Tailor this section for
each audience.

Offer multiple approaches
to blog owners.

Sometimes it is easier to
provide links to existing
materials on your blog or
book website.

If you have a blog or book
website, include it here. It
is a good way for blog
owners to check you out.



blogger invitation email distribution

E-mail distribution services such as Constant Contact provide several benefits:
» Avoid being characterized as spam

» Database of email addresses, as well as a record of opt-outs

» Tracking of email opens, and link click-throughs



author information



research

Look for relevant sites

A

with high authority.

Check out the blog &
sample posts.




Get traffic stats on compete.com




Alexa.com ranks websites by traffic, age and sites linking in. The lower the rank, the better the site for blog
tour purposes. Generally, you'll want to recruit sites in the 100,000 — 300,000 range if possible.



tracking spreadsheet

Use a spreadsheet to track: Use a summary page to track:

* Blog name, URL by audience » Accepts, declines

» Contact info » Contacts — overall and by audience

e Status * Responses — overall and by audience

* Schedule dates * Response rates
» Special requirements l




scheduling considerations

research ' contact & appearances monitoring
&setup : schedule |
| | |
-2 mo release +2 mo

typical blog tour schedule

* Blogs may have varying requirements

* Blog owners may be slow to respond

» Allow time to publicize your blog tour

 The number of blogs you contact depends on the availability
of high traffic and high authority blogs in your topic space



publicize your blog tour

e online press releases
* blog or book web site
e Amazon

Susan Albert’s blog tour schedule on her
blog (left) and her Amazon blog (below).




approaches to appearances

B ¥

Guest blogger E-mail interview

» Blog owner gives author guest blogging privileges » Blog owner sends author questions

» Blog owner announces the author in a post » Author responds to questions via e-mail

* Author writes a guest post about the book » Blog owner posts the interview along with
* Author responds to comments author bio and book description

Author can respond to comments

@

Ps |

Book review

» Author sends blog owner chapters from or an advanced
copy of the book

* Blog owner writes a book review and posts it with links to
author bio and book purchase sites

» Author can respond to comments



amplify your impact

Create a Facebook fan page or group centered
around your title and publish your blog tour
schedule there.

Join appropriate Facebook groups and talk about
the progress of your blog tour there with links
back to the blogs in the tour.

Tweet about each blog tour stop. Include a link to
the book review, interview or guest blog for your
book.

Use Twitter directories to find and recruit people
tweeting about topics related to your title to
expand the exposure for your blog tour.



measuring impact

ask participating bloggers to share # of
post visitors & pageviews during the tour
time frame

correlate this activity with sales on
Amazon and other online venues

offer a time sensitive discount for direct
sales using a promotional code

track traffic coming from participating
blogs to your site



tie-ins with other marketing

Coincide with positive book reviews In
traditional media

Book video

Book awards

Appearances on TV, radio or podcasts
Live blog a book signing or reading



caveats

* blog touring takes time:
— set up = 3-5 hours
— research = 4-8 hours per audience

— contact, schedule coordination = 2 hours per
blog site

— appearances, monitoring = 2-4 hours per site
 typical response rates are about 20-25%
e not all comments will be favorable



stay In touch!

Tom Masters
Orion Wellspring, Inc.

206.931.4656
tom.masters@orionwellspring.com
blog: www.futureperfectpublishing.com



